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The Association of Certified Fraud Examiners (ACFE) is the largest anti-fraud 

association in the world, with more than 65,000 members worldwide. 

Connect with these influential leaders through a variety of avenues:

 Ì Print Advertising Campaigns

 Ì Website Advertising and White Paper Hosting

 Ì E-Newsletter Advertising and Sponsored Articles

 Ì Sponsored Webinars

 Ì Conference Exhibitions and Sponsorships
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Demographics

ACFE MEMBERSHIP

 Ì ACFE MEMBERSHIP (CONT.)

The ACFE continues to grow: ACFE members consist of leaders in 
the anti-fraud profession:

 Ì ACFE members are in more 
than 150 countries worldwide.

2010

2011

2012* 62,531

58,773

53,754

*Represents total number of members as of August 31, 2012.

IT Professional

Educator

Controller

Attorney / Legal Professional

Corporate Management

Security / Loss Prevention

Other

Governance, Risk
Management and Compliance

Fraud Examiner/Investigator

Accounting / CPA

Auditing 28%

24%

8%

7%

4%

3%

2%

2%

2%

1%

19%
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Demographics

ACFE MEMBERSHIP

ACFE MEMBERSHIP (CONT.)

ACFE members are from a wide array of industries:

Non-Profit

Education

Management 
Consultants

Manufacturing

Law Enforcement /
Legal Services

Services

Health Care / Insurance

Other

Public / Chartered
Accounting

Financial Institutions

Government 19%

16%

13%

8%

7%

7%

5%

5%

4%

2%

13%
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Fraud Magazine® explores a variety of topics and content based on industry-related 

trends and emerging issues.  

Topics Include:

Inside Fraud Magazine

 Ì 2013 RATES

 Ì TECHNICAL SPECIFICATIONS

 Ì RESERVATION DEADLINES

 Ì ADDITIONAL ADVERTISING OPTIONS

DEMOGRAPHICS INSIDE FRAUD MAGAZINE

 Ì Compliance & Ethics

 Ì Digital Forensic Technology

 Ì Fraud Examination Planning

 Ì Fraudulent Disbursements

 Ì Industry Fraud Issues

 Ì International Issues

 Ì Identity Theft

 Ì Legal Aspects of Fraud

 Ì Money Laundering

 Ì Prevention, Internal Controls  
and Risk Management

 Ì Tone at the Top

mailto:tkolaja@acfe.com


2013 Print Advertising Rates
Four-Color Advertising

1x 3x 6x 12x 18x 24x

Two-page spread $7,430 $7,320 $7,210 $7,100 $6,880 $6,660

Full page $3,880 $3,825 $3,770 $3,715 $3,605 $3,495

2/3 page $3,470 $3,420 $3,375 $3,335 $3,236 $3,135

1/2 page $3,115 $3,085 $3,040 $2,995 $2,920 $2,830

1/3 page $2,680 $2,645 $2,615 $2,580 $2,515 $2,460

Two-Color Advertising (two-color CMYK process)

1x 3x 6x 12x 18x 24x

Two-page spread $6,060 $5,950 $5,840 $5,730 $5,570 $5,290

Full page $3,280 $3,225 $3,170 $3,115 $3,005 $2,895

2/3 page $2,870 $2,820 $2,725 $2,735 $2,636 $2,535

1/2 page $2,515 $2,485 $2,440 $2,395 $2,320 $2,230

1/3 page $2,080 $2,045 $2,015 $1,980 $1,915 $1,860

Black and White Advertising

1x 3x 6x 12x 18x 24x

Two-page spread $5,560 $5,450 $5,340 $5,230 $5,010 $4,790

Full page $2,780 $2,725 $2,670 $2,615 $2,505 $2,395

2/3 page $2,370 $2,320 $2,275 $2,235 $2,136 $2,035

1/2 page $2,015 $1,985 $1,940 $1,895 $1,820 $1,730

1/3 page $1,580 $1,545 $1,515 $1,480 $1,415 $1,360

Special Positions

 Ì 2nd Cover*: $4,460

 Ì 3rd Cover: $4,260

 Ì 4th Cover: $4,650

*All cover ads are four-color.
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Technical Specifications
Fraud Magazine is published six times a year on 50-pound matte white stock. 

The cover is printed on 114-pound matte white cover stock with a UV dull gloss 

coating. It is printed in a standard magazine format (8.375”x10.875”) on an open 

web press and is perfect bound.

Unit Size (in inches) Width Height Size with bleeds*

Two-page spread 16.75” 10.875” 17” width x 11.125” height

Full page 8.375” 10.875” 8.625” width x 11.125 height

2/3 page 4.625” 10.875” 4.865” width x 11.125 height

1/2 page vertical 5” 7.75” 5.3” width x 8” height

1/2 page horizontal 8.375” 4.875” 8.5” width x 5.125” height

1/3 page vertical 2.53” 10.875” 2.78” width x 11.125” height

1/3 page horizontal 5.2” 5.25” 5.46” width x 5.5” height

*Ads with bleeds require artwork to extend 0.125” past trim on all outside edges, and have a 0.25” safety area from all edges. Color Match Rate: 
Add $925 to prices above for PMS matched two-color.

Contact Travis Kolaja to advertise  |  (800) 245-3321 ext. 186  |  +1 (512) 478-9000
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Material Submission

 Ì The magazine’s trim size is 8.375” x 10.875”. Ads with bleeds require artwork to extend 0.125” past trim on all 
outside edges. Artwork and content should be kept at a minimum of 0.25” from the trim.

 Ì Print-ready, high resolution PDF files with fonts embedded are preferred and can be sent to Helen Pryor,  
Art Director.

 Ì Native Quark, InDesign, Photoshop and Illustrator file formats are also accepted, but not by email. All fonts 
and imported artwork must be included (fonts in Illustrator or Photoshop should be outlined or rasterized), 
as well as a laser print or match print of the advertisement.

 Ì Please send all native, digital files on a CD-ROM to Helen Pryor at 716 West Ave., Austin, TX 78701.  
Alternatively, you may send files via an ftp file transfer site (Dropbox, You Send It, We Transfer, etc.).  
Please compress files (including all fonts and necessary artwork) to .zip or .sit format before uploading.

 Ì Files should not include RGB or spot colors and all images must be at least 300 dpi. Materials that are 
improperly prepared or without proofs will be subject to production charges. Ads must be submitted in the 
exact size they are to appear. Please include the name and phone number of a contact person for  
production issues.

EMAILPRINT CLOSE WINDOWX
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Reservations and Materials Deadlines

Issue Reservation Deadline Materials Deadline

January/February 10/25/12 11/14/12

March/April 12/28/12 1/11/13

May/June 2/27/13 3/12/13

July/August 4/26/13 5/10/13

September/October 6/28/13 7/16/13

November/December 8/23/13 9/12/13

INSIDE FRAUD MAGAZINEDEMOGRAPHICS

Inside Fraud Magazine

 Ì 2013 RATES

 Ì TECHNICAL SPECIFICATIONS

RESERVATION DEADLINES

 Ì ADDITIONAL ADVERTISING OPTIONS

mailto:tkolaja@acfe.com
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Additional Advertising Options*
Additional advertising opportunities enable you to gain even greater visibility among 

key decision makers and position your organization as a knowledge leader in the 

anti-fraud profession. Fraud Magazine readers are often seeking the most up-to-date 

solutions with details that can be quickly understood and implemented.

Some additional advertising options include:

 Ì Advertorial

 Ì Belly Band

 Ì Ride-Along / Polybagging

*Items require additional lead time and must meet specific manufacturing and postal guidelines, so when considering these options please be sure to 
contact Travis Kolaja at (800) 245-3321 / +1 (512) 478-9000 x186 or TKolaja@ACFE.com well in advance of your desired drop date.

INSIDE FRAUD MAGAZINEDEMOGRAPHICS

Inside Fraud Magazine

 Ì 2013 RATES

 Ì TECHNICAL SPECIFICATIONS

 Ì RESERVATION DEADLINES

 Ì ADDITIONAL ADVERTISING OPTIONS

 Ì ADVERTORIAL

 Ì BELLY BAND

 Ì RIDE-ALONG / POLYBAGGING
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Additional Advertising Options

Advertorial
Bring added credibility to your product or service with a four-page advertorial spread.

 Ì Three-page editorial showcasing your product or services with their features and 
benefits written and designed by ACFE staff.

 Ì Adjacent fourth page with your full-page ad (provided by advertiser).

 Ì Archived advertorial on Fraud-Magazine.com.

View a sample advertorial

INSIDE FRAUD MAGAZINEDEMOGRAPHICS

Inside Fraud Magazine

 Ì 2013 RATES

 Ì TECHNICAL SPECIFICATIONS

 Ì RESERVATION DEADLINES

 Ì ADDITIONAL ADVERTISING OPTIONS

 Ì ADVERTORIAL

 Ì BELLY BAND

 Ì RIDE-ALONG / POLYBAGGING

http://www.fraud-magazine.com
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Additional Advertising Options

Belly Band
A creative and popular way to bring your buyer’s eye right to your ad. Belly bands are 

a paper band, usually 5-6 inches in height, 80 lb. gloss stock with full-color printing, 

encircling Fraud Magazine. Readers must break through the band before opening 

the magazine.

View a sample belly band

INSIDE FRAUD MAGAZINEDEMOGRAPHICS

Inside Fraud Magazine

 Ì 2013 RATES

 Ì TECHNICAL SPECIFICATIONS

 Ì RESERVATION DEADLINES

 Ì ADDITIONAL ADVERTISING OPTIONS

 Ì ADVERTORIAL

 Ì BELLY BAND

 Ì RIDE-ALONG / POLYBAGGING
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Additional Advertising Options

Ride-Along / Polybagging
Catalogs, CD-ROMs and other product samples are some of the items that can be 

bound or inserted into a polybag and mailed. Items will have a weight and size limit 

and will be limited to one ride-along per copy. Polybagging is required with anything 

scheduled to ride along with the magazine.

INSIDE FRAUD MAGAZINEDEMOGRAPHICS

Inside Fraud Magazine

 Ì 2013 RATES

 Ì TECHNICAL SPECIFICATIONS

 Ì RESERVATION DEADLINES

 Ì ADDITIONAL ADVERTISING OPTIONS

 Ì ADVERTORIAL

 Ì BELLY BAND

 Ì RIDE-ALONG / POLYBAGGING
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DEMOGRAPHICS FRAUD MAGAZINE WEBSITE

Fraud Magazine Website

 Ì VENDOR DIRECTORY

 Ì WHITE PAPER HOSTING

Fraud-Magazine.com offers ACFE members expanded content, multimedia, article 

commenting and a digital version of the current issue, with linked advertising and ar-

ticle archives. With more than 65,000 highly qualified professionals relying on ACFE 

publications for their anti-fraud news and education, website advertising is a 

necessary component to an effective marketing campaign.

 Ì 44,000+ page views per month (40% increase over 2011)

 Ì 16,000+ visits per month (69% increase over 2011)

Website Rates & Specifications
Monthly run-of-site advertising is $940 per month for either available placement: 

 Ì Leaderboard (728x90)

 Ì Medium Rectangle (300x250)

View a sample of ad placements on the website

http://www.fraud-magazine.com
mailto:tkolaja@acfe.com
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DEMOGRAPHICS FRAUD MAGAZINE WEBSITE

Fraud Magazine Website

 Ì VENDOR DIRECTORY

 Ì WHITE PAPER HOSTING

Vendor Directory
Members turn to the ACFE for strategies to prevent and detect corporate fraud, and 

they need to know about the latest fraud prevention solutions and services.

 

Showcase your company in this online resource for up to 12 months by exhibiting or 

advertising.

 

To have your company listed in the Fraud Magazine Vendor Directory, 

contact Travis Kolaja.

http://www.fraud-magazine.com/vendor-directory.aspx
mailto:tkolaja@acfe.com
mailto:tkolaja@acfe.com
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DEMOGRAPHICS FRAUD MAGAZINE WEBSITE

Fraud Magazine Website

 Ì VENDOR DIRECTORY

 Ì WHITE PAPER HOSTING

White Paper Hosting
Continue to build your relationship with ACFE members by providing them with 

useful and relevant content while also gaining valuable leads.

 

Your white papers will be hosted on the Fraud Magazine website, allowing you 

additional opportunities to position yourself as a knowledge leader with this 

influential group.

 

Contact Travis Kolaja for more information on this pay-per-lead thought leadership 

opportunity.

View sample white 
papers

http://www.fraud-magazine.com/whitepapers.aspx
mailto:tkolaja@acfe.com
mailto:tkolaja@acfe.com
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Delivered directly to the inbox of highly qualified professionals, e-newsletter 

sponsorships and sponsored articles offer an immediate connection with 

dedicated industry leaders. 

 Ì Average ACFE E-Newsletter Open Rate — 28% (vs. Industry Average of 15%)*

 Ì Average ACFE E-Newsletter Click-To-Open Rate — 25%  
(vs. Industry Average of 16%)*

*Industry averages taken from 2012 Silverpop Email Marketing Metrics Benchmark Study – Presented by Silverpop Systems Inc., 2012.

 Ì Fraud Magazine

 Ì FraudInfo

 Ì The Fraud Examiner

E-NEWSLETTERSDEMOGRAPHICS

E-Newsletters

 Ì FRAUD MAGAZINE

 Ì FRAUDINFO

 Ì THE FRAUD EXAMINER

mailto:tkolaja@acfe.com
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Fraud Magazine E-Newsletter
Delivered monthly to more than 43,000 ACFE members and magazine subscribers, 

includes content from the magazine as well as special to the web articles and multi-

media features.

1st position

 Ì 1-4.............................................................................................................. $1,500 per issue 

 Ì 5+ .............................................................................................................. $1,300 per issue

2nd position

 Ì 1-4.............................................................................................................. $1,200 per issue

 Ì 5+ .............................................................................................................. $1,000 per issue

3rd position

 Ì 1-4.............................................................................................................. $900 per issue

 Ì 5+ .............................................................................................................. $700 per issue

E-NEWSLETTERSDEMOGRAPHICS

E-Newsletters

 Ì FRAUD MAGAZINE

 Ì FRAUDINFO

 Ì THE FRAUD EXAMINER

View positions

mailto:tkolaja@acfe.com
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Fraud Magazine E-Newsletter

1st position

 Ì 1-4: $1,500 per issue 

 Ì 5+: $1,300 per issue

2nd position

 Ì 1-4: $1,200 per issue

 Ì 5+: $1,000 per issue

3rd position

 Ì 1-4: $900 per issue

 Ì 5+: $700 per issue

1

2

1

3

3

2
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FraudInfo E-Newsletter
Sent twice a month to nearly 75,000 professionals worldwide with the latest fraud-

related news stories from trusted publications throughout the world.

1st position

 Ì 1-4.............................................................................................................. $1,300 per issue

 Ì 5+ .............................................................................................................. $1,100 per issue

2nd position

 Ì 1-4.............................................................................................................. $1,000 per issue

 Ì 5+ .............................................................................................................. $800 per issue

3rd position

 Ì 1-4.............................................................................................................. $700 per issue

 Ì 5+ .............................................................................................................. $500 per issue

E-NEWSLETTERSDEMOGRAPHICS

E-Newsletters

 Ì FRAUD MAGAZINE

 Ì FRAUDINFO

 Ì THE FRAUD EXAMINER

View positions

mailto:tkolaja@acfe.com
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FraudInfo E-Newsletter

1st position

 Ì 1-4: $1,300 per issue 

 Ì 5+: $1,100 per issue

2nd position

 Ì 1-4: $1,000 per issue

 Ì 5+: $800 per issue

3rd position

 Ì 1-4: $700 per issue

 Ì 5+: $500 per issue

1

2

1

3

3

2
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The Fraud Examiner E-Newsletter
Delivered monthly to nearly 50,000 ACFE members. This publication includes original con-

tent by ACFE staff and contributing authors on relevant and timely fraud-related subjects.

1st position

 Ì 1-4.............................................................................................................. $1,100 per issue

 Ì 5+ .............................................................................................................. $900 per issue

2nd position

 Ì 1-4.............................................................................................................. $800 per issue

 Ì 5+ .............................................................................................................. $600 per issue

3rd position

 Ì 1-4.............................................................................................................. $500 per issue

 Ì 5+ .............................................................................................................. $400 per issue

Sponsored Article: $2,500 per article (includes sponsorship placement)

E-NEWSLETTERSDEMOGRAPHICS

E-Newsletters

 Ì FRAUD MAGAZINE

 Ì FRAUDINFO

 Ì THE FRAUD EXAMINER

View positions

mailto:tkolaja@acfe.com
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The Fraud Examiner E-Newsletter

1st position

 Ì 1-4: $1,100 per issue 

 Ì 5+: $900 per issue

2nd position

 Ì 1-4: $800 per issue

 Ì 5+: $600 per issue

3rd position

 Ì 1-4: $500 per issue

 Ì 5+: $400 per issue

Sponsored Article 

 Ì $2,500 per article (includes 
sponsorship placement)

1

2

1

3

4

4

3

2
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By sponsoring a members-only free webinar you are: 

 Ì Gaining valuable qualified leads for up to 12 months 

 Ì Increasing your brand awareness 

 Ì Establishing your company as a thought leader in the anti-fraud community 

Your event will be marketed with a multi-channel campaign to our entire membership 

of more than 65,000 anti-fraud professionals worldwide, or to a targeted segment of 

your choosing. 

Don’t miss your chance to firmly establish your organization as a leader in the 

profession. Contact Travis Kolaja today to learn more about sponsoring a webinar, 

the benefits and availability.

Limited availability: Schedule your webinar today!

DEMOGRAPHICS WEBINARS

Webinars

mailto:tkolaja@acfe.com
mailto:tkolaja@acfe.com
mailto:tkolaja@acfe.com
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Take advantage of face-to-face relationship building opportunities through exhibition 

and sponsorship opportunities at worldwide ACFE conferences and seminars.  

2013 Events include:

 Ì 2013 ACFE European Fraud Conference, Prague, March 17-19, 2013

 Ì 24th Annual ACFE Global Fraud Conference, Las Vegas, NV, June 23-25, 2013

 Ì 2013 ACFE Canadian Fraud Conference, TBD, October 2013

 Ì 2013 ACFE Asia-Pacific Fraud Conference, TBD, November 2013

 Ì More than 50 seminars in various locations

Contact Travis Kolaja or view the 2013 Exhibitor Prospectus for more details. 

Integrate your marketing plan by choosing a variety of touch points with this influen-

tial audience. Contact Travis Kolaja (800-245-3321 or +1-512-478-9000 x186) today to 

create a custom plan.

DEMOGRAPHICS CONFERENCE EXHIBITIONS

Conference Exhibitions

http://www.fraudconference.com
http://www.acfe.com/conferences.aspx
http://www.acfe.com/conferences.aspx
http://www.acfe.com/seminars.aspx
http://www.acfe.com/advertise.aspx
mailto:tkolaja@acfe.com
mailto:tkolaja@acfe.com
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ADVERTISING POLICIES

Advertising Policies

PAGE 1

 Ì PAGE 2

ACFE reserves the right to reject the advertise-
ment if it does not meet ACFE criteria until it 
is redone, at the advertiser’s expense, in an 
acceptable format.

Fraud Magazine reserves the right to reject any 
advertising for products or services that may, 
in the judgment of the publisher and editor, be 
reasonably confused or conflicts with products of 
the Association of Certified Fraud Examiners. 

Publisher’s Copy Protective Clause 
Advertisers and advertising agencies assume 
joint liability for all content (including text 
representation and illustration) of advertisements 
printed. Advertiser and the advertising agency 
represent and warrant that all material delivered 
to the publisher for publication shall be free of li-
bel and that publication thereof will not violate or 
infringe any copyright trademark, right of privacy 
or any other statutory or common law property 
right of any person. Advertiser and advertis-
ing agency will indemnify and hold harmless 
publisher and its licensees against all liability, 
including expenses and reasonable counsel 
fees, from any claim arising in connection with 
the content (including text representation and il-
lustration) of printed advertisements or any claim 
which, if sustained, would constitute a breach of 
the foregoing warranties. 

Publisher Limitation of Liability 
Advertiser and/or advertising agency must 
contact publisher within 30 days after an error in 
an advertisement is published. At the discretion 
of the publisher, a make-good ad will be inserted 
at no charge in the next available issue if it was 
determined that the error was due solely to the 

publisher’s mistake. Publisher must have first re-
ceived payment in full on the original ad/invoice. 

Publisher shall not be liable for any costs or 
damages if for any reason it fails to publish an 
advertisement. Publisher liability is limited only 
to place the advertisement in the next mailing 
or issue. 

On contract or scheduled insertions, previous 
copy will be repeated if written change order is 
not received by closing date. 

Positioning of advertisements in any issue is at 
the discretion of the publisher unless the adver-
tiser has contracted to pay an additional charge 
to be determined by publisher for premium 
position. 

Advertising Agency Commission 
Fraud Magazine will extend a 15% discount for 
space charges to accredited advertising agen-
cies provided the invoice for such billing is paid 
within 60 days of mailing or other issuance by 
publisher. Emergency alterations will be charged 
at $40 per hour and are not commission-able. 
Additional charges for special position ad place-
ment will be billed after blueline proofs. 

If charges due to the publisher from advertising 
agency for advertisements placed in confor-
mance with this rate card are not paid properly, 
the publisher may, as its option, collect said 
charges from the advertiser, and the advertising 
agency shall execute all assignments and other 
documents necessary to facilitate such collec-
tion. In addition, publisher may hold advertiser 
and its advertising agency jointly and severely 

liable for all sums due and payable to publisher, 
even if the advertiser has previously paid the 
advertising agency. 

Cancellation, Short Rates and Rebates 
Cancellation of space reservations will result in a 
rate adjustment based on past and subsequent 
insertions to reflect annual space used at the 
earned frequency or volume rate. Advertisers 
will be rebated or credited if they use sufficient 
additional space within a 12-month period from 
the date of first insertion to earn a lower rate at 
which they were billed. In the event of nonpay-
ment, Fraud Magazine reserves the right to hold 
the advertiser and/or the agency jointly liable for 
outstanding balances that are due and payable 
to Fraud Magazine. 

Rate Protection 
Rates are subject to change at any time without 
notice. Any such change will not be applicable to 
advertisers, who at such time have an advertis-
ing contract with publisher, until the end of their 
then-current contract with publisher. 

Contracts may be canceled at the time the 
change in rate becomes 
effective without incurring a short-rate adjust-
ment, providing the contract rate has been 
earned up to the date of publication. 

Miscellaneous Provisions 
Each page or fractional page counts as one 
insertion. A spread is considered to be two 
insertions. Rates are based on the number of 
insertions within a 12-month period dating from 
first insertion. The publisher is not responsible 
for errors in key numbers or coupon codes. 

Billing/Credit
Advertising charges must be paid within 30 days 
of invoice being issued by publisher. Advertisers 
and advertising agencies are jointly and individually 
responsible for payment of all insertions. 

The publisher reserves the right to request credit 
information on new and existing advertisers. A pre-
payment may, at publisher’s discretion, be required of 
new advertisers. 

The Association of Certified Fraud Examiners (ACFE) 
reserves the right to hold placement of an advertise-
ment wherein an advertiser is 90 or more days past 
due on their payments to the Association of Certified 
Fraud Examiners. 

All payments must be in U.S. dollars, drawn from U.S. 
banks. Cash cannot be accepted as payment. 

Copy Acceptance 
The publisher reserves the right to refuse advertising.

The word “advertisement” shall be printed at the 
top of advertisements which, in the opinion of the 
publisher, may be confused with editorial pages. The 
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Any revision or special handling of materials will be billed to the advertiser. 
Requested positions are not guaranteed unless stated as a paid position. 
Advertisers will receive three copies of Fraud Magazine with the invoice. 
Cover advertisements will be accepted as full-page, four color only. 

Advertisers must assume liability for ad content and responsibility for any 
claims that may arise from their advertising. All artwork, negatives, and 
allied materials will be held for up to one year and then destroyed without 
notice unless return is requested within that year. All advertising will be 
charged according to the terms of this rate card only. 

Advertising and Trade Show Exhibition Policy 
The Association of Certified Fraud Examiners, Inc. reserves the right to exer-
cise control over the content of its publications and exhibitions. All advertis-
ing with ACFE is subject to approval prior to publication. ACFE reserves the 
right to unilaterally reject or cancel any advertisement, 
insertion order, space reservation, position commitment or exhibit at any 
time and for any reason, whether or not the same has already been ac-
cepted and/or published. 

Advertisements that simulate editorial content must be clearly labeled 
“ADVERTISEMENT” and ACFE may, in its sole discretion, so label such copy 
or require that the advertisement be resubmitted in an 
acceptable format at the advertiser’s expense. 

No advertising contract is assignable by the advertiser without the written 
consent of ACFE. 

Payment Instructions 
Mail check, payable to Association of Certified Fraud Examiners, to: 

Association of Certified Fraud Examiners 
716 West Avenue 
Austin, TX 78701-2727 
USA

Association of Certified Fraud Examiners, ACFE, the ACFE logo, Fraud 
Magazine® and Certified Fraud Examiner (CFE) are trademarks owned by 
the Association of Certified Fraud Examiners, Inc.
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NEXT 
Generation 
Information 

Visualization
The analysis problem today is real and 

significant. Users are drowning in data and 

need new and innovative approaches to 

support effective decision making. Existing 

products in the business intelligence (BI) and 

analytics arena are simply not getting the job 

done. A great deal of investment is going 

into new automated analysis tools but they 

are not sufficiently analyst-centric.
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I
nformation visualization has proven to be highly ef-
fective at navigating through and exploring massive 
amounts of data. Our brains serve as unparalleled 
pattern recognition machines. Visualizations lever-
age and enhance our ability to detect patterns, rela-

tionships and anomalies. When we do detect something 
relevant, we draw inferences almost immediately.

Current visualization products fall short in four key 
areas. They are:

•	 Too hard to use
•	 Too static (lack interactivity)
•	 Too disconnected
•	 Too isolated (lack collaboration)

Today’s BI challenges require next generation solu-
tions. Next generation visualization products must ad-
dress the shortcomings of the past generation and al-
low analysts to rapidly assimilate, comprehend and act 
on all of the information at their disposal, even when 
they don’t know what questions to ask in advance.

Specifically, next generation products will support 
highly interactive visualizations, collaborative analysis 
and integrated views. As a result, they will be much 
easier to adopt then first generation products.

The AnAlysis ChAllenge

The most fundamental goal of analysis is to turn 
data into knowledge that can be acted on by decision 
makers. Today, accomplishing this task poses a daunt-
ing challenge for most organizations. The volume and 
velocity at which data is pouring into organizations is 
unprecedented. The information overload is keenly 
felt by analysts who are drowning in data. This problem 
is pervasive across industries and application areas.

This situation is not surprising given our increasing 
appetite for data and metrics. Web site metrics, public 
domain sources, RFID devices, point of sale data, cus-
tomer loyalty programs, performance management 
applications and traditional operational databases 
yield ever growing mountains of data to analyze.

As the information repositories grow at a record 
pace, the time window to assimilate, comprehend and 
act on the resulting knowledge is shrinking. This pres-
ents the analyst with a seemingly insurmountable task.

informATion TeChnology for AnAlyTiCs

Existing decision support products, including data 
mining and BI solutions, were not designed for this 
modern analysis environment. Most of these products 
were built for online reporting and basic dashboards 
of operational performance, and are simply not get-
ting the job done today.
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Recently, there have been enormous investments in 
automated information analysis. That is, technologies that 
purport to run directly against all of your information re-
positories and automatically uncover everything you need 
to know. These approaches include innovations in areas 
such as ontology management, entity extraction and se-
mantic ‘inferencing.’ However, we are simply nowhere near 
the point where we can remove the analyst from the equa-
tion. In fact, the most important component in the analytic 
process, when searching for the unknown, is human judg-
ment. The analyst still makes the discovery. Successful next 
generation products must deliver highly effective innova-
tion that is analyst-centric.

informATion VisuAlizATion

So, where are we likely to see this analyst-centric inno-
vation? One of the most promising areas today is informa-

tion visualization. “Information visualization is the use of 
computersupported, interactive, visual representations of 
abstract data to amplify cognition.”4 

This is a somewhat formal definition for what we all 
know to be true, that “a picture is worth a thousand words.” 
We have been using visualizations to convey meaning and 
knowledge since the cave paintings.

Information visualization makes use of visual meta-
phors to support our cognitive operations, enabling us to 
explore and understand an information space by leverag-
ing and enhancing our ability to detect patterns. This has 
proven to be highly effective at enabling users to “...detect 
the expected and discover the unexpected.”5 

We have evolved unparalleled pattern recognition 
machines that are able to identity patterns and relation-
ships and draw inferences regarding their meaning almost 
instantly.

For example, look at the 
two displays of the same 
information in Figure 1(a) 
and Figure 1(b) on the 
following page. Figure 1(a) 
is a tabular rendering of 
some raw data. Figure 1(b) 
is a node-link diagram that 
is automatically generated 
from the data and laid 
out using a proven layout 
algorithm (force-directed 
graph). Our eye is instantly 
drawn to the relevant clus-
tering in the center of the 
diagram. Whenever we say, 
“if I just had a pen, I could 
draw this out for you in a 
second”, we are validating 
the power of visual render-
ings of data.

Figure 1(A) — Raw Data Table Set in Tabular Form
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inTerACTiVe VisuAlizATion

Interactivity is getting a lot of attention today. Often, 
a picture leads to more questions as the presence of an 
anomaly or trend takes the analyst down a new line of in-
quiry. Static charts and dashboards are not visualization. 
Real visualization is not a summary artifact that appears at 
the end of the analytic process. Rather, visualization should 
be an integral part of the analysis. Visualization must sup-
port the ability to pose questions through direct interac-
tion with the display entities that are rendered.

This ability to query the displays directly, rather than re-
verting back to programming constructs, presents a power-
ful paradigm for analysis where users can iteratively navigate, 
filter and explore an information space at the speed of the 
human mind. This is particularly relevant in the complex, multi-
variable, multi-source applications that are common today. In-
teractivity is the key component in enabling this environment.

In addition to partitioning, aggregating and subset-
ting data through interaction, users should be able to shift 
the lens itself and switch to different visual representations 
while maintaining the threads that link them.

firsT generATion ProduCTs

While visualization is not new, only recently have com-
mercial products begun to focus on innovative approaches to 
leverage visualization for analytics and knowledge discovery.

Most existing Business Intelligence (BI) products have fo-
cused on basic reporting and charting. Real information visual-
ization is not a chart that appears at the end of the analysis pro-
cess. Rather, it is an integral part of the analysis process itself.

So, where specifically are these products falling short? 
Most users of these technologies identify holes that would 
fall into four broad categories.

nexT generATion VisuAlizATion

Next Generation products must address these deficien-
cies. When sophisticated users of analytic and visualization 
technology are asked to identify the key characteristics of 
next generation products, they also point to items that im-
prove deployment, adoption and effectiveness. The list below 
summarizes some of the most common requests from users.

1. Easy to Use — If an end-user cannot become produc-
tive with the tool quickly, it will not get adopted. Next 
generation products should require no programming, 
little set up and be easy, intuitive and enjoyable to use.

2. Interactive Visualization — Next generation approach-
es require interactive pictures and dynamic analytics. 
Users should be able to pose questions through direct 
interaction with the display entities that are rendered. 
In conjunction with interactivity, a rich set of opera-
tions should be supported. Users should be able to fil-
ter, partition, subset, and augment data of interest. It 
should be easy to go back to original data sources for 
more detail as needed. All of these operations should 
be accessible through direct interaction with the visu-
alizations (i.e. click to ask questions).

3. Collaborative Analysis — Next generation ap-
proaches must provide a framework for easy col-
laboration. This should include the ability to share 
artifacts of knowledge as discoveries are made. 
This should be an easy and flexible sharing model 
where, at any point, an analyst can publish their work 
to make it available to peers who are authorized to 
collaborate or view the insights. Additionally, users 
should be able to easily search a shared repository 
space and become aware of any relevant knowledge 
that has been published by others.  n

Fig 1(B) — Data rendered in a node-link diagram using 
an automated placement algorithm.
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